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Abstract: In contrast to the monetary and commercial
considerations of a corporation, the emotional issues of a family
are often front and centre during the planning process. A
successful business cannot be established with this method. Both
the family and the business have a right to hope for a bright
future, but they will have to work toward their goals in different
ways because of the inherent tensions between the two systems. It
takes a lot of work to build trust between the company's
leadership and the families who run it, and to ensure that the
family members' vision, goals, and principles are aligned with and
support the business's overall plan. Moreover, the history of wars
and political incidents that they had to endure limited their worries
about the future of Global. They believe that the potential
advantages of their brother will last as long as there is money
accumulating, rather than because the firm will continue to
operate. Our paper examines industry trends going back 30-40
years, so it won't be relevant to the current generation.
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Introduction

It might be difficult for various family firms to articulate their overall business strategy. Typically, this
falls on the shoulders of the creative type, who is capable of great feats despite lacking in a systematic
approach. Reason given: they don't want to waste their time on such a pointless proposition [1]. They
don't systematically share their expertise with others; instead, they exert unconscious authority over the
dissemination of information [2]. As a result of this reliance on a single person or group, the next
generation will have a difficult time stepping in and establishing necessary components for the firm to
thrive. This creates an enormous vulnerability for the enterprise [3]. Looking at company experience
alongside management and different approaches to the family business would help us overcome key
challenges facing a family business and fix them to succeed before the next generation, in addition to the
models required to maintain development and success over multiple generations [4-11]. The purpose of
the business and the goal of the family would be to better understand how the companies achieve
sustainability over several generations, and this thesis would represent various revisions on family
business and attempt to reveal the variables impacting the management of a family-owned company to
achieve this [12]. The success of any family business depends on its founders' ability to train the next
generation of leaders and set up systems that allow them to pass on their knowledge of running the
business to the next generation [13]. In a parallel planning stage, for instance, the values, vision, and
goals of the family and the enterprise are taken into account [14].

If you want to get a handle on the family firm, it would help to outline its distinguishing features. There
are nuances in generalising those needs that vary from family to family [15]. Families are businesses that
were started by one or more relatives and encourage participation from additional relatives. Family-
owned businesses share many of the defining characteristics of other types of businesses. There are two
families involved, one as founders and the other as the legal entity that the business operates under [16-
19]. A family business is started for the sole purpose of improving family life. The priorities of the family
are taken into account while the company formulates its policies and organisational politics. The owner
and the highest-ranking executive are one and the same person. Transitioning ownership and operation of
the estate can be challenging [20].

Involvement from family members, a strong reputation, loyal employees, a focus on the future, a
willingness to change and adapt, an awareness of the needs of the community, a shared sense of
ownership and management, and a strengthening of family relationships are all hallmarks of successful
family [21-23]. The firm's robust financial position can be attributed in large part to the family's undying
devotion to it. The initial and ongoing finance for the business comes from family members. In times of
financial stress, families often put personal gain on hold to prioritise the welfare of their businesses [24].
Members of the family continue to lend a hand to the company since they consider themselves to be part
of it. The land could be put up for sale while the business is running [25-31]. Family-owned businesses
will be in a better position to make that call than their rivals. Despite its many advantages, it might hinder
the ability of professionals to think quickly on their feet and come up with novel solutions. Decisions in a
family business don't take a lot of time to make or require a lot of signatures. It's easy to communicate by
drawing on personal experiences from within a family [32-35].

In addition to contributing to market expansion, the improved long-term decision-making that family
businesses foster is also helping to boost the economy. The long-term investment's potential would
increase if corporations accepted savings plans that helped individuals live longer [36-39]. Disparities in
ownership and management can cause difficulties that are invisible to outsiders in family-run businesses
[40]. The owner's manager keeps both stickers face up. The firm often benefits from the workers'
partnerships with their families. Long-term employment outside of family businesses is a major tenet of
HR policies. The promise of a lifetime employment contract, on the other hand, tends to make employees
more loyal and dedicated to their employers. Partnerships are strengthened and synergies are created
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when family members work together [41-45]. Family businesses have an edge over non-family
businesses in terms of settling on criteria, inspiring high performance, expanding and evolving rapidly,
retaining an amateur spirit, and recognising the next generation's boss [46-51].

Challenges Faced by Family-Run Companies

Although family-run businesses frequently succeed, they also face certain special challenges [52-55].
Two costs, conservatism as an ownership issue and role complexity, best explain the downsides. Market
and family disagreements, misunderstanding of roles, nepotism and poor management education,
competitiveness among family members, succession concerns, populism, and central management are all
areas where the family could improve [56-61]. The difficulties of institutionalising and properly running
and transitioning a family business, as well as corporate issues with an owner who remains active in
management, and family-related concerns frequently affecting the firm, are all disadvantages. Research
on the ways in which family-owned businesses adopt new technologies and processes finds that, while
these enterprises are familiar with the concept of IT, they do not make use of it [62-71]. The survival and
success of family businesses depend on their willingness to adopt new technologies. There could be
problems with the family members who have sway over the business because of the succession system.
For family enterprises with more than one management contender, the difficulty in reaching a consensus
on a next leader can spell doom [72]. This is the time when resistance to change is most vocal among
family-owned businesses [73]. The previous administration has been handling commercial concerns and
acting cautiously for quite some time [74].

Family Businesses: Pros and Cons

Conversely, because a family business starts off on a smaller scale, the amount of potential opportunities
and hazards is greatly diminished. One of the most obvious advantages is that, with the right preparation,
both financially and managerially, the company will gain a strong reputation with its suppliers and
produce good consumer sustainability [75-81]. However, if the family business is unable to pay its
expenses and keep cash flow, its prospective market viability will be jeopardised because the corporation
will not be able to obtain the necessary funding from banks. In such a scenario, banks would no longer
trust them. Another risk is market regulation that may impose substantial costs and difficulties on family
businesses but cannot be enforced. Furthermore, as the business expands and additional people who are
not immediate family members work there, the interpersonal link can become muddled. This will have an
unspoken effect on family members' performance and may sow seeds of distrust throughout the
succession process [82-85].

The Ebb and Flow of a Family Business

It is common for a family firm to go through several distinct stages of development. It's common
knowledge that the career life cycle of the family business comes before these shifts. The aspirations of
the patriarch form the cornerstone of the family's new business. The next stage of a company's
development is a direct result of the founder's willingness to take risks and realise his vision [86]. The
world and the spirit of time have an inexorable impact on the creator's aspirations and visions, and this
must be understood. When his vision becomes a reality, the entrepreneur will take the appropriate steps to
protect his work and shield his company from harm. It would appear that this "Invention & Populism" era
is the natural consequence of a market leader's inability to save the acquired route during the extremely
dull initial phase [87].

Later on, the family begins to actively involve the next generation, which brings with it new ideas and a
strong desire to create a more efficient structure. To develop this "professionalization™ phase of the
family firm, the younger generation often leans on modern education and superior technical abilities. This
more methodical approach can be used while the founder is still in charge, or it can wait until the second
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generation takes over. Business success relies on a solid foundation, which is created during the
professionalization process. In an ideal world, business leaders would have a firm grasp of their
organisations, would work to improve their flagship products, and would be optimistic about the future.
This tier represents the next set of cousins or siblings in a family's lineage [88-90].

An expansion and consolidation phase lie ahead, which will test the management team's dedication to
innovation and caution. The technique is always being rethought and remade, as befits the times in which
we live. The company's history is one of returning to the initial idea of its founder while also evolving to
meet new obstacles. With growth comes the inevitable need to reorganise the family business [91-93]. In
most cases, this means expanding the family and instituting stricter rules for managing the business and
the family. When looking at the lifecycle of a family business, this is by far the most crucial time. It's a
sign of a major decision: whether the family and the organisation will move forward or become
irreparably broken. When a family business makes it through the "Extension & Restructuring” phase, it
moves on to the "Consolidation” phase. In many ways, this time frame is reminiscent of the early stages
of the organisation, when its founder was more conservative. Consolidation in the goods and services
sector is characterised by an urgent need to prioritise integrated branding, strengthened distribution
channels, and expansion into new domestic and international markets. This is a form of market recovery
[94-97]. We are now at what is commonly called the "Confederation of Cousins" level, which is the third
tier. What percentage of businesses can be attributed to families? Should countless generations be
subjected to this, or is there another way? What if a family business skips the establishment phase
altogether and jumps right into expansion? What role do traditions and beliefs within the family have in
perpetuating the cycle? Life cycle models for family businesses are impacted by these and other factors,
with responses varying depending on the specifics of each situation [98].

Even the most robust business model in family-run enterprises will fail if the many members of the group
can't work together in harmony. Success in all of the phases will need careful planning and a strong sense
of family solidarity. In most cases, this is a combination of competence and force [99]. It usually involves
a dose of realism, since members of the family need to be made aware of even the slightest hint of
strained relations within the family or the first warning signs of a possible breakdown in organisational
structure. Even if they don't work for the family business, successors still have a wide range of duties to
fulfil, from the dominant to the affective. Successors of regulated enterprises often had greater social
status than their forebears had in the early days of the company. The first-generation family managers are
successful entrepreneurs with extensive hands-on or commercial experience, both of which are crucial in
the early stages of a company's development. The founder's siblings, on the other hand, have to attend
meetings separately so that people who aren't related to them can play key roles in the company's growth
and success.

Ability to Make Choices

The delegation of power in the family business is another type of impacts on the firm. Disputes could be
avoided with the use of a system designed to distribute power for making decisions. It suggests that teams
create decisions by dividing power between democratic members and authoritative leaders. The former
group includes decision-makers such as parents, offspring, and siblings. The creator's actions in "letting
go," transferring authority, and developing future leaders among family members are of paramount
importance. Succession planning training is what it sounds like. Now is the time for startup entrepreneurs
to think about whether or not their company's culture will help or hinder the company's performance.
Unfortunately, non-family firms typically adhere to more formal and task-driven succession planning
practises than do families. There are many moving parts in a family business, and the succession plan
needs to take into account the family, the business, the employees, and the market. Family enterprises
that have been around for a while and have flourished under the informal, individual, and paternalist
leadership of older members tend to be more formal, impartial, and competent. Companies in this
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position often require the services of third-party experts, such as consultants and contractors. These
initiatives would utilise the group's knowledge to train administrators to be "skilled,” so enhancing
policymakers.

Planned Actions

There are numerous establishments that must make plans for the long-term, the survival, and the growth
of their operations. It's possible for a strategy to take into account factors like market competition,
economic conditions, money-related connections (such as taxation, banking, supplier networks, and
customer needs), and even the values and requirements of the family unit as a whole. Due to the
schedule's central role in driving the organisation forward, updates on the plans are required at regular
intervals to allow for both methodical and ad hoc action. However, company-sponsored programmes for
families can be undermined by factors beyond of the company's control. Founders are notoriously self-
centered and dismiss the significance of planning. The way you see it, this is just a natural progression.

On the other hand, second-generation siblings want their offspring to participate in such discussions.
Participants are encouraged to start thinking ahead and taking action as potential third-generation
business owners and employees (dubbed "cousin partnership generation™). Workers at this stage need the
means to govern a company that has developed and grown more dynamic over the past few years, thus
preparedness is essential. Here, workers and their families face a number of obstacles:

» Family vocation and tax break

» Progression in one's field and the subsequent sale of land

» Payment of Bonus for Reinvestment

> Discussions between generations prior to selecting a choice

The most significant challenges a company family will confront, even in good health, are inheritance and
everyday troubles. The planning phase may be disconnected either directly or indirectly if unhappy
family owners and employees use the BOD meeting to negotiate with the CEO about personal concerns.
This is due to the fact that business planning and family planning are very much at odds with one another.
It is essential to plan in parallel. To ensure success and prevent unpleasant arguments within the family
and the business, it is essential that everyone participate in the planning and decision-making processes
together. Therefore, it is essential to get ready, as the involvement and leadership of the family is a
strategic advantage when the family's position is well recognised and established. Therefore, several
obstacles, especially in succession and ownership position planning, may be prevented. In certain
societies only. Land and estate are taboo topics of conversation. Family patriarchs and matriarchs in any
community will put off preparing for a leadership handover because they fear for their own safety and
believe that the following generation is "not trained" or that “things are too controversial and emotionally
risky." Organizational meddling or a lack of input into policymaking. Individuals in business for
themselves need to use personal financial statements and the structured strategy approach to consult with
family and company representatives before making major financial decisions. The system of preparation
must be precise in order to prevent some misunderstandings, unintended additions, and confusing wishes
in future generations. In order to avoid future issues and various arguments, it is important to define and
adhere to the family's guiding principles as part of the plan to promote intervention.

Due to the necessity of ensuring that the goals of both the family and the business are accomplished, the
parallel preparation technique has assumed a central role. For instance, it's important to factor in the
family's financial goals while creating a business strategy. Families, like all other organisations, require
careful preparation to ensure an atmosphere conducive to critical thinking, constructive participation, and
successful outcomes for its members. This manner, conflict is less likely to arise and communities are
strengthened. Having a public forum to discuss the most pressing issues can help eliminate conflicts
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between employees and family members. These unsolved questions may be broached in the planning
stage with other, more conventionally difficult issues, such as money, work, and choice. It's a win-win
since it gives employees a chance to deal with personal issues while still meeting work obligations.
Family planning, like other forms of corporate strategy, can enhance a company's ownership and
leadership by developing the knowledge and skills of its members, particularly those of the second
generation. The first generation might not need to know this information. Confidence in one another's
abilities is essential for forming a strong working relationship in the medium of touch, which is especially
important in family planning due to the increased complexity introduced by dealing with several
perspectives, goals, and values.

Steps for the Parallel Planning Process

Family businesses sometimes rely on guiding principles and visions to guide their decisions, but they
gloss over the fact that predictable actions, funding, and management are required to ensure the
company's long-term viability. In order for company families to learn the roles of the firm's owners, a
five-step parallel planning process is required.

» Communication between the family and the businesses is limited.
> Both establishments suffer from an absence of expert decision-making procedures.
» Shared accountability for the outcome.

The five areas that need to be addressed are interconnected, and it is never easy to separate business from
personal outcomes. The present Parallel Planning Method includes five interconnected and associated
phases in family and business values, vision, forecasting, expenditure, and management. In theory, the
initial step in the planning process should be a value discovery. Usually when a family has a
disagreement, they talk it out and start working through the problem right away, without waiting for
anything to be ready. However, because the five phases of preparation overlap, the philosophy and
conduct of the family should be analysed to represent their aim, principles, strategy, and dedication.
Because cultural principles reveal common values, assumptions, and goals, cultures are the driving force
behind organisations. In order to kick off the process of changing people's overall perspective on
families, parallel preparation places a strong emphasis on raising people's level of family value
consciousness. If a businessman is serious about launching a company, he will first make an inside
contribution to the company's performance, so reinforcing the organization's guiding principles and
norms. In most cases, quality is what inspires and directs strategic planning, financial allocation, and
organisational leadership.

After that, it's time to establish the family's needs and craft a set of guiding principles. Personal beliefs,
family history, shared experience, and shared concerns all play a role. Families in either scenario may
show an interest in a particular business, but this interest may be distressing or even harmful in certain
circumstances. During generational transitions, the family would like to deploy its people and financial
resources in a way that identifies family commitments and the family's goal. The first step in parallel
planning is to develop a shared understanding of the enterprise's mission, policies, budget, and leadership
by gathering stakeholder input during the values formation phase. The guiding principles often highlight
a shared idealisation of the family member's dedication to the company's future prosperity. Evaluating the
values process requires thinking about how to involve family, stakeholders, and employees. The family's
guiding principles may stand for the bond between the family and the community at large. The family
may, for example, give employees a day off on their birthday and make a cash contribution to those who
are having trouble making ends meet. A worker's primary learning experience.
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Values expressed by business families are important because they help create the organization's culture,
mission, and decision-making. This is the primary action and force of the wheel, and it can hinder or
promote progress or conflicts. There is no difficulty due to the fact that family representatives working in
the same environment do not have a common understanding of what is meant. They set aside and came to
terms with the diverse principles throughout the planning process. Thus, values are the set of beliefs that
shape the character of an organisation and its backers. Because of this, if the planner is familiar with the
fundamentals, they will have a firm grasp on the business's inner workings and its rationale. Once again,
the company's culture will serve as a potent tool for fostering and enforcing the kinds of behaviour
necessary to uphold the business's strategic goals. Owners and employees can respond with high
standards of behaviour by adhering to simple concepts like respect, decency, and independence during
times of strain and uncertainty. Having a sense of community is something that all businesses crave.
Procedures, methods, and organisational structures are common tools for management in such
establishments.

Research Design

Strategic planning in the market can be a useful tool for illuminating issues with established procedures.
It also allows them to investigate alternative solutions and configurations for issues like resources, skills,
etc. The family's interactions with the business's collaborators shape the final strategy. A crucial
consideration. Creating a business strategy based on the family's vision will ensure that all family
members are involved in the enterprise and are aware of its goals and objectives. The partners' strong
commitment to seeing the development strategy through to fruition and the members' freedom to make
informed investment decisions are further evidence of this. Management places a premium on gauging
family loyalty by using their input on strategic planning and acquisitions as a means of gauging the value
of those inputs.

Participation Strategy

The participatory approach to fostering multi-generational ownership begins with a conversation between
members of the company family about their guiding values and ultimate goals. One of the main
arguments against taking part in PPPs is the belief that it requires a wide range of skills, relationships,
and emotions. There are two main channels of interaction between the company and its investors. Family
businesses and their ties to the next generation. One is businesslike, open, and temporary, while the other
is personal and long-lasting. As the number of generations in a family grows, the dynamics inside that
family must evolve and be explored with greater nuance than one would with, say, a piece of furniture.
It's true that the company will improve its ability to take action, and it should start taking questions of
strategy and leadership more seriously.

The concurrent schedule's primary objective is to recognise that the aims, techniques and laws of the two
structures are synchronised, allowing for the concentration of efforts and the avoidance of complications.
Commitment of Fourth-Stage Human and Financial Resources Investment in both physical and financial
real estate is the backbone of a family's ability to create and maintain a lasting legacy of wealth. Human
resource management's ability to lead in the prevention of interpersonal conflicts calls for skills and
discretion. The monetary one involves the absence of funds, which may exacerbate losses. Often, the
emotional attachment members of the family have to the company is the sole factor considered when
making investment decisions that affect the company's future. Any organisation with aspirations for the
future must take stock of its intellectual capital, as well as its long-term prospects and level of strategic
commitment.

When it comes to spending money, a family needs to give their undivided attention to the benefits and
opportunities available in the market (e.g. business purchase and merger). When it comes to keeping the
family business afloat, nothing is more important than investing in the people who work for it. Those
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around him, be they family or coworkers, can benefit from all of his knowledge and experience and rely
on him to rise to any challenge. Both types of investment attest to the firm's strategic advantages, which
will ensure its continued success under the current owner. Fifth stage, family control of the business.
Governance, the third phase of parallel preparation, is essential for establishing decision-making and
accountability. Generally speaking, there are three types of organisational structures found in family
businesses:

» The corporation, its employees, and its owners stand in for the board of directors, and they are the
ones who make the tough calls and keep the business afloat.

> Negotiations, dispute resolution, communication, and even their extracurricular activities are just
some of the BOD-related issues that frequently come up at family meetings and family councils.

> Rules, legislation, owners' liability, and employment are all spelled out in the final paperwork for the
family arrangement.

Governance of industry

The board of directors is responsible for overseeing the performance of management and defining the
company's long-term strategy, as well as establishing policies and procedures for handling financial
matters, making investments, and disbursing funds. A management framework is required to make
decisions and troubleshoot procedures as the family grows and policy implementation gets more
complex. Job risks, board presentations, dividends, and expenses are all monitored by this apparatus.
These issues are originally addressed and resolved by the creator, but when the siblings assume
management roles in the second generation, a new decision-making framework is required. Parallel
preparation is a significant benefit in a family business as we move through the five stages. It takes
dedication, planning, and decisiveness to successfully run a family business. Vision, family members and
authorities, and organisational strategies are the three main areas that require careful planning. The family
business era is heavily influenced by the cultural and traditional heritage of the family. In the context of
Arab family enterprises, the model could take into account a wide range of extra external and internal
factors. There is debate regarding the claim that Arab society is market-oriented, despite the fact that
many people in the region also acknowledge the strong traditional roots of their economies. This
conventional outlook often conflicts with modern methods of production and innovation. Businesses
owned by the Arab royal family, on the other hand, are thriving and expanding. They give the reader a
solid grounding in the reality of how conservationist ideas might be applied in different contexts and in
varying concentrations. The Arab family business is affected by cultural norms. The need to maintain
credibility also affects how they interact with one another and the decisions they make. The customer
enters into a "confidence contract™ with the creator based on the creator’s principles. That's why you see it
most clearly when you first start reading 'Invention and Populism." Now, shoppers are being prudent
again. They seem to have gone back to thinking like people did before the era of widespread consumption
of food. Arab family businesses can get an advantage in the modern economy by maintaining a certain
level of traditionalism throughout the generations of the family. The end game should be assurance and
growth at a level of risk that is tolerable. At no stage in the life of a family firm, in particular, should
reputation be put at risk.

This is due to the fact that time cycles for both siblings and cousins have changed drastically since the
original company's inception. Succession planning is a key aspect for every business, and understanding
it is essential for setting up the organisation for future success. Sadly, even a developed nation like Global
still has to deal with civic, political, and economic struggles. For future independence inside the
enterprise, the Fattal party encouraged their offspring to learn and grow in their own ways. Many families
in business mistakenly believe that granting their children complete independence is an effective means
of instilling in them the values of faith, trust, leadership, and personal accountability. Whether or not they
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plan to become members of the group in the near future. That way, once they reach the CEO level, they
will be more likely to become active owners and to diversify the company's revenue streams through their
various professional specialisations. The vast majority of corporations take this approach very seriously.
In this way, younger generations can pass on their specialised expertise to the company's benefit.

The participatory approach to fostering multi-generational ownership begins with a conversation between
members of the company family about their guiding values and ultimate goals. One of the main
arguments against taking part in PPPs is the belief that it requires a wide range of skills, relationships,
and emotions. There are two main channels of interaction between the company and its investors. Family
businesses and their ties to the next generation. One is businesslike, open, and temporary, while the other
is personal and long-lasting. Family dynamics will inevitably become more intricate as the number of
generations increases; this is something that's better explored than contested. It's true that the company
will improve its ability to take action, and it should start taking questions of strategy and leadership more
seriously. The concurrent schedule's primary objective is to recognise that the aims, techniques and laws
of the two structures are synchronised, allowing for the concentration of efforts and the avoidance of
complications.

Findings

The company's primary goal is to set the industry standard for manufacturing efficiency. The long-term
goal and ambition for the industry was to increase profits and benefits as much as possible from one
generation to the next. This is the first generation of the organisation. Thankfully, this type of company
was strongly linked to cultural celebrations and occasionally peak times. The company also used
advertising campaigns during the slow times of year. As a result of their close relationship with their
clientele, business owners have an in-depth understanding of consumer wants and needs as well as a solid
grasp of the market. The owners had no access to an independent dispute resolution or management
enhancement mechanism. It's promising that the siblings of the Founders' Generation had an enthusiasm
for managing. Through performances, conferences, and lessons, the siblings are able to regularly engage,
plan, and rehearse together. Organizations from the outside. The owners' children were again educated by
the brother, and the owners' advantage and estate were preserved.

Appropriate pricing in relation to both quality and competitors was a key factor in the company's
expansion and survival through difficult periods like war and economic downturn. The developers took a
methodical approach by defining a privacy guideline for the recipes, which are traditionally handed down
through generations. All these years, your sibling group has benefited from your dad's research abilities.
Despite the lack of a systematic framework in the earlier stages, a successor has been selected, educated,
and made ready for action. The second iteration was more nimble and used more standardised approaches
and human resource management processes. The Ministry of Health's required and stringent processes
and rules were followed in order to receive the certificates and permissions. They made sure that locals
were employed at their factories, which boosted employment prospects at home and around the world.
Their growth and formidable reputation were aided by their thorough, forward-thinking planning
practises.

Conclusion

The data is just a bunch of gibberish until it's analysed. For analyses to be effective in reducing the
available knowledge, its relevance, and its understanding, in-depth analysis is required. As far as the body
of knowledge is concerned, it is self-evident that all founders belong to the same generation as the field of
study. Although this study focuses on a wide variety of extreme locations in Libya, its founders appear to
have experienced the same setting and been exposed to the same kind of community. This is why most
evidence pointed to the conclusion that the preparation wasn't used properly. In the long run, they were
mostly successful. Likewise, their handoff to the successors was a natural progression. No consideration
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was given to the replacement's education, experience, or even level of consciousness. Most of them also
pushed their siblings into entrepreneurship, and the winner ultimately ruled the monarchy. Siblings have
an advantage in management, structure, and market efficiency since they are better educated and open to
globalisation. In their minds, events like conferences, schools, the internet, and consulting businesses
were helpful tools for expanding their knowledge of and engagement in the market, which in turn allowed
them to foster strong family ties.
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