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 Abstract: The article provides feedback on the formation and 

development of small business in Uzbekistan. The international 

experience of small business development was studied. The 

history of the development of private entrepreneurship and its 

importance in the country's economy is revealed. The place of 

small business and private entrepreneurship in the development 

of the country was commented on. 
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Small business and private entrepreneurship occupy a large place in ensuring the continuity and stability 

of the economy from scratch. The scale of the impact of small business and private entrepreneurship on 

the economy includes a number of economic, social, cultural, educational and other aspects. We think 

only about the characteristics that are important from an economic point of view, in the following: 

1. The height of his position in the organization of workplaces. Over the past 10 years, according to the 

Department of Small Business in the United States, more than half of new jobs were accounted for by 

100 contributions from enterprises with fewer than 7 employees. Fast-growing firms accounted for 27% 

of new firms, and they participated in the creation of 60% of new jobs. At the same time, there are 

features of jobs created in small businesses: 

 wages and surcharges, slightly smaller benefits; 

 25% of jobs are formed on a non-working day basis; 

 they are distinguished by the diversity of the composition of employees, that is, those who work for 

the first time, extremely young people and those who have passed middle age. 

2. Introduction of new goods and services. According to reports from the US National Endowment, 98% 

of research on a new product was created in small businesses. This is an extremely important indicator. 

However, they spend less than 5% of the net amount on research and development across the country on 

them. The largest discoveries: the scale of safety shaving equipment, electronic watches, helicopters, 

stainless steel and other goods was created directly in small businesses. 
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3. Meeting the needs of large corporations. The importance of small enterprises is great in stimulating the 

sale of products of large companies, its formation on the basis of market requirements. In turn, large 

developing firms effectively take into account communication with small suppliers in their economic 

strategies. Because they have the property of flexibility. 

4. The task of providing special goods and services. Small businesses take a leading position in meeting 

the special needs of their customers. Because, firstly, the reason is that special demand does not have a 

mass shade and its organization in large-scale production is inefficient, and secondly, there are "specific" 

desires of wealthy buyers. 

An important place in the organization of small business is occupied by the creation of a firm and a clear 

definition of the scope of its activities. Statistics indicate a lot of bad luck when starting a new job. Many 

say this is 30%, because 85% of new enterprises are in crisis after a 10-year period of initial operation. At 

the same time, 40% of registered small firms continue their work again after 5 years. 

The situation of small business and private entrepreneurship in the economy of developed countries can 

be seen from the data in Table 1.  

Table 1. Distribution of industrial output at small, medium and large enterprises in developed 

countries (as a percentage of the total volume) 

 

Pointers 

USA France Japan 

Enterprise form 

major middle small major middle small major middle small 

Total number of 

enterprises 

0,5 7,9 91,6 0,1 1,5 98,4 1,4 21,6 77,0 

Contribution in the 

volume of industrial 

products, % 

35,0 28,4 36,6 42,1 19,1 38,8 34,4 30,1 35,4 

 

As can be seen from the table, the share of small enterprises in the United States accounts for 91.6% of 

the total number of enterprises, in France - 98.4%, and in Japan - 77%. In the USA, 36.6% of the volume 

of industrial output, in France - 38.8%, and in Japan - 35.4% of the contribution of small enterprises. 

A number of factors influence the development of small business and entrepreneurship. These are the 

following: 

1) Decrease in the tendency of enterprises to grow. In the USA, the trend towards the growth of 

enterprises has decreased in the next 15-20 years. This is mainly due to changes in the service sector. Of 

course, this is determined by the low possibility of expanding the scope of activity in the service sector. 

At present, small service, enterprises are able to effectively organize certain types of activities in relation 

to their large competitors. First, this is due to the simplicity and compactness of the control system. 

2) The entry of the female labor force into the economy. 2 million women opened their jobs back in the 

80s. Now in the USA women own 4.6 million enterprises, which is 30% of the total number of small 

enterprises in the country. If this trend continues, the number of women and men in small business and 

private entrepreneurship will increase by 2025. 

3) Reduction of personnel in large-scale production. This is due to some extreme demographic factors. In 

particular, those who were born during the "demographic explosion" have now reached the age of 30-40 

years, that is, the time to start their own work. In addition, the struggle for jobs at large enterprises, the 

reduction of middle-level workers directly affect the development of small businesses and private 

entrepreneurship. 
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4) Increasing the pace of opening new businesses. In the USA, on average, about 200 thousand residents 

open their new company every year. More than half of them start their activities with a turnover of less 

than 20 thousand dollars. 75% of them aged work in their firms 50 hours a week, while 25% work 70 

hours or more. With age, 2/3 of new business startups are considered new or companies that are just 

starting their activities, that is, they start a private business again on their own, and do not buy the 

enterprises in which they work in practice. More than 80% of them start their work not with extremely 

effective ideas, but with an orderly solution to ordinary cases.  

Therefore, if we summarize the factors affecting the development of small business and entrepreneurial 

activity, they will consist of: 

 Decrease in the tendency of enterprises to grow; 

 Entry of the female labor force into the economy; 

 Reduction of personnel in large-scale production; 

 increasing the pace of opening new enterprises, etc. 

In all the newly independent states in the pre-reform period, the state form of ownership dominated. 4/5 

of the total number of employees are employed in the public sector of farming, 14-15% - in cooperatives 

(more than half of them - in collective farms), about 3% - in the private sector. In the second half of the 

eighties, an attempt was made to create a cooperative farm sector, to develop leases. These actions proved 

fruitless due to the underdevelopment of market infrastructure, the dominance of state ownership, the 

dependence of new forms of economic activity on the public sector, the uncertainty of economic laws and 

a number of other reasons. 

Decentralization and privatization of enterprises, organizations, institutions and other facilities is the 

leading link of economic reforms. Because of privatization, conditions should be created for the 

formation of a layer of private property, the effective development of a market economy and production, 

which form the social basis of a democratic society. 

The privatization process itself is very difficult. It is natural. Because such large-scale activities as the 

creation of private property should take into account the readiness of various industries and enterprises 

for economic success, overcoming economic interests, individual dominance, the organization of 

business structures based on partnerships, the formation of such organizational and financial relations, the 

organization of new financial, industrial, private interactions and the creation of market structures 

requires state support and coordination, taking into account the national interests of the state. It is also 

necessary to think over and calculate the financial side, taking into account the actual supply and demand 

for privatized property.  

Finally, it is necessary to ensure that the activities carried out correspond to the goals set: it is necessary 

to organize a class of owners interested in active and productive economic activity and organizers of 

private entrepreneurship, to create the necessary factors of interest in such activities, a competitive 

environment and infrastructure. 

The history of the development and formation of private entrepreneurship in Uzbekistan can be divided 

into three stages: pre-revolutionary, the period of the Soviets and the current period. 

Before the revolution, Uzbekistan did not have its own industry, having huge reserves of raw materials. 

Industrialists of tsarist Russia did not invest their funds in the construction of industrial enterprises on 

Turkestan territory. It was more profitable for them to take cheap raw materials and bring the finished 

products back. The population's need for everyday goods and all kinds of equipment was met mainly 

through their production by artisans and small enterprises. 
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The aesthetic ideals of the peoples of Central Asia are clearly reflected in applied art for historical 

reasons. The vital qualities of the Uzbek people over the centuries have formed the conditions for the 

broad development of a large number of professions, among which the production of art objects occupied 

an honorable place. Each master created a necessary object for life. However, in his understanding, 

beauty was brought into a practical subject, and the subject became a work of art. 

The last period after the revolution was not difficult and monotonous for entrepreneurs. From the first 

year of the Soviets' rule, the government tried to support handicraft production throughout the country. 

On April 25, 1919, the decree of the All-Russian Central Executive Committee and the Council of 

People's Commissars on measures for the development of the craft industry was issued, which states, 

"Neither localization, nor privatization, nor confiscation of all small craft industry enterprises is 

impossible, except in emergency situations." After that, handmade products made by artisans were listed. 

Among them were objects made of fabrics, folk instruments, embroidery, toys and other artistic objects. 

In addition, it was noted: "cooperative associations are allowed to accept and sell the goods listed above 

to all regions of the Russian Republic. 

Since the adoption of the Declaration of independence of Uzbekistan in the third period, the shortest, but 

the most ambitious period of development of small and private businesses has begun. This happened on 

June 20, 1990. On August 30, 1992, at an extraordinary session of the Supreme Council of the Republic 

of Uzbekistan, the law on State sovereignty was adopted. The Government of the Republic of Uzbekistan 

attaches great importance to the development of industrial potential. Especially in this regard, much 

attention is paid to such a noble cause as the development of small and private enterprises. 

In a short period, almost 200 regional industrial enterprises were established in all regions of Uzbekistan 

based on private and state ownership. Benefits on fixed taxes and budget payments, free provision of 

buildings and structures allowed many of them to quickly get on their feet and create solid farms. 

In the process of work, three separate tasks were solved at a rapid pace: 

1) providing jobs for a large number of people who are not engaged in social and collective production, 

including mothers with many children and young people. 

2) the creation of a national working class in politically rural areas. 

3) Economic - a sharp increase in the production of consumer goods and a reduction in the shortage of 

goods. 

For the republic, the employment of war and labor invalids, women with many children, homemakers 

who are unable to work in production has significant socio-economic significance. A form of work at 

home was organized for their employment. For home-based workers, enterprises supply raw materials, 

materials and semi-finished products at home, while the products they produce are transferred to the 

warehouses of enterprises. The number of artisan domestic workers is increasing from year to year. 

Already in 1995, their number exceeded 35,000.  

Individual labor activity in the republic is becoming more and more common. Simplified registration and 

accounting systems are their advantages. It consists in the purchase of a patent and registration with the 

tax authorities. As a result, in 1995, more than 220 thousand people were engaged in independent 

business of this form in the republic. The process of transformation of trade enterprises, consumer 

services, local industry, and the social sphere from state ownership to private ownership was much more 

complicated. At the same time, privatization was carried out first at large production units, based on 

which open joint-stock companies were formed. However, life demanded a further reduction of these 

societies, which were given greater independence to certain structural units that were part of them. As a 

result, about 13 thousand private enterprises were created in such sectors as Uzbeksavdo, Uzmaishiittifak 

and Uzbekbirashlashma. 



 

CAJITMF                                 Volume: 03 Issue: 11 | Nov 2022  

 

 80 Published by “ CENTRAL ASIAN STUDIES" http://www.centralasianstudies.org 
 

 
Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of Creative Commons 

Attribution License (CC BY).To view a copy of this license, visit https://creativecommons.org/licenses/by/4.0/ 

 

Used literature 

1. Ганиев Г. А. Учет затрат в животноводстве //актуальные вопросы экономики и агробизнеса. – 

2020. – с. 44-49. 

2. Ганиев Г. А. Учет затрат в животноводстве и особенности калькуляции себестоимости 

//информационные технологии в образовании и аграрном производстве. – 2020. – с. 30-35. 

3. Ганиев Г. А. Новые технологии-как фактор снижения себестоимости продукции //актуальные 

вопросы экономики и агробизнеса. – 2020. – с. 49-54. 

4. Abdiraxmanovich, g. G. (2022). Problems of remuneration in educational institutions. European 

multidisciplinary journal of modern science, 5, 203–205. 

5. Ғ.А.Ғаниев. (2022). Таълим муассаларида меҳнатга ҳақ тўлашдаги муаммолар. Научный 

журнал инволта, 1(5), 86-93.  

6. Кенжаев И. Э. СОЗДАННЫЕ УСЛОВИЯ ДЛЯ ИНОСТРАННЫХ ИНВЕСТОРОВ В 

УЗБЕКИСТАНЕ //ПРИОРИТЕТНЫЕ ВЕКТОРЫ РАЗВИТИЯ ПРОМЫШЛЕННОСТИ И 

СЕЛЬСКОГО ХОЗЯЙСТВА. – 2019. – С. 157. 

7. Кенжаев И. Кичик бизнесга хорижий инвестицияларни жалб қилишнинг норматив-ҳуқуқий 

асослари //Общество и инновации. – 2021. – Т. 2. – №. 4/S. – С. 329-344. 

8. Икром Кенжаев Нормативно-правовая база привлечения иностранных инвестиций в малый 

бизнес // ОИИ. 2021. №4/S. URL: https://cyberleninka.ru/article/n/normativno-pravovaya-baza-

privlecheniya-inostrannyh-investitsiy-v-malyy-biznes (дата обращения: 05.04.2022). 

9. Kenjaev I. E. Theoretical aspects of attracting foreign investment in the economy of the region 

//Economics and Innovative Technologies. – 2019. – Т. 2019. – №. 3. – С. 8. 

10. Кенжаев, И. Э., Балтабаев, М. Т., & Абдурахманов, Ш. Ш. (2022). Иностранные Инвестиции В 

Малый Бизнес. CENTRAL ASIAN JOURNAL OF THEORETICAL & APPLIED SCIENCES, 3(5), 

159-164. Retrieved from https://cajotas.centralasianstudies.org/index.php/CAJOTAS/article/view/508 

11. Кенжаев, И. Э., & Бахрамжанова, Ф. Т. к. (2022). Особенности Развития Рынка Капитала В 

Узбекистане. CENTRAL ASIAN JOURNAL OF THEORETICAL & APPLIED SCIENCES, 3(5), 165-

168. Retrieved from https://cajotas.centralasianstudies.org/index.php/CAJOTAS/article/view/509 

12. Ikrom Ergashboevich Kenjaev, & Bahodirjon Tursunbaevich Bayhonov. (2020). Development Of 

Organizational Mechanisms For Attracting Investment In Small Business. The American Journal of 

Management and Economics Innovations, 2(09), 6–16. 

https://doi.org/10.37547/tajmei/Volume02Issue09-02 

 

https://cajotas.centralasianstudies.org/index.php/CAJOTAS/article/view/508
https://cajotas.centralasianstudies.org/index.php/CAJOTAS/article/view/509

