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Abstract: This study examines the development of domestic tourism in the Republic of Uzbekistan
and its impact on the country’s socio-economic indicators. While domestic tourism has significant
potential to enhance the tourism services sector and drive economic growth, its role remains
underexplored. Addressing this gap, the research aims to evaluate the contributions of domestic
tourism to economic diversification and sectoral development. Using a mixed-methods approach,
the study analyzes qualitative and quantitative data to assess current trends, challenges, and
opportunities. Findings reveal that domestic tourism significantly boosts local industries and
contributes to sustainable economic growth. Recommendations are proposed to strengthen policy
support and infrastructure, emphasizing the strategic importance of domestic tourism for
Uzbekistan's overall development.

Keywords: National program, Regional program, New resources, Basic factors, Three interests,
Three policies.

1. Introduction

According to the reports and recommendations of the BTT, after the pandemic
restrictions are lifted, the countries should move to the promotion of domestic tourism in
order to end its harmful effects. Because before the pandemic, the domestic tourism of the
world was worth 9 billion. trip was organized, and this indicator is 6 times more than
international tourism (1.4 billion). Domestic tourism ensures the preservation of jobs in the
country, and additional income for the population and the state. The largest domestic
tourism markets in the world are the USA ($1 trillion), Germany ($249 billion), Japan ($201
billion), Great Britain ($154 billion), Mexico ($139 billion) [1].

90 million in domestic tourism in the United States in 2022. overnight rooms have
been ordered, which is 30% more than last year. China's domestic tourism trips in 2024
will reach 6 billion. neared the exit. 62% of Japanese said they want to travel domestically,
38% want to travel to foreign countries, 40 million in 2021 [2]. the Japanese went on
domestic tourism trips. 72% of Germans go to foreign countries, 28% go on domestic
tourism trips. These data indicate that domestic tourism brings a lot of money to the
economy of developed countries [3].

Literature review. Evolve of domestic tourism in Uzbekistan The President's Decree
No. PF-4861 of December 2, 2016 "On measures to ensure the rapid evolve of the tourism
sector of the Republic of Uzbekistan" - national and comprehensive evolve of domestic,
inbound and outbound tourism evolve and implementation of regional programs" was
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defined [4]. Also, in order to rapidly develop domestic tourism as one of the most
important factors of sustainable socio-economic evolve of regions, and to acquaint citizens
with the cultural-historical heritage and natural resources of our country, the President
issued: "On measures to ensure rapid evolve of domestic tourism" On February 7, 2018,
Resolution No. PQ-3514 started a promising stage of domestic tourism evolve in our
country [5].

Decree of the President of the Republic of Uzbekistan "On measures for the further
evolve of domestic and pilgrimage tourism in the Republic of Uzbekistan", President's
Decree of April 30, 2022 "On additional measures to diversify domestic tourism services"
» Decision No. PQ-232. Decree No. PF-60 dated January 28, 2022 of the President of the
Republic of Uzbekistan "On the evolve strategy of the new Uzbekistan for 2022-2026",
dated January 12, 2024 "On the sharp increase in the number of foreign tourists to the
Republic In Decree No. PF-9 "On measures to increase and further accelerate domestic
tourism", tasks were given to accelerate the evolve of domestic tourism and increase the
flow of domestic tourism to 20 million 6].

These decrees and decisions serve as the main program for the implementation of
issues of uniform evolve of domestic tourism in our country, mass evolve of types of
domestic tourism within territorial and regional boundaries. Therefore, identifying serious
problems of the rapid evolve of domestic tourism, developing solutions to these problems,
improving organizational and economic mechanisms in accordance with the requirements
of modern tourism, and carrying out scientific and practical research are among the urgent
issues in the rapid evolve of domestic tourism in our country [7].

Secondly, the unrealized potential of tourism in our country is creating new
opportunities and new resources in tourism. The resources and opportunities sought in
the evolve of tourism services can be explained by the fact that they are implemented in
the direction of developing the domestic tourism potential of our country [8]. Another
important relevance of the topic is that tourism specialists, tourism management
organizations, and tourism entrepreneurs are still not paying attention to the serious
implementation of the problems of domestic tourism evolve [9].

2. Materials and Methods

This article focuses on exploring the key features and trends in the evolution of
domestic tourism in our country. To achieve this, a diverse set of research methods was
employed, ensuring a comprehensive and multifaceted approach to the subject. The study
integrates findings from scientific, practical, and theoretical research conducted during the
investigation process, providing a robust framework for analysis [10].

The methods utilized include both qualitative and quantitative techniques.
Observation played a crucial role in capturing real-world dynamics and patterns in
domestic tourism. The editing process ensured that the gathered data was refined and
systematically organized for better understanding and interpretation. Comparison
methods were applied to highlight differences and similarities in domestic tourism trends
over various periods and regions [11].

Discussions with experts, stakeholders, and practitioners in the field of tourism
provided valuable insights and helped validate the findings. Graphic and tabular
representation methods were used to visually present complex data, making it easier to
identify trends, relationships, and outliers. These visual tools facilitated a deeper
understanding of statistical and descriptive data [12].

Furthermore, summary analysis methods allowed for the synthesis of key findings,
enabling the researchers to draw meaningful conclusions. By combining these diverse
methodologies, the study aims to provide a holistic understanding of how domestic
tourism in our country has evolved, its current state, and potential future directions [13].
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3. Results and Discussion

The accelerated development of processes related to domestic tourism, as one of the
important factors for the sustainable socio-economic development of the regions of our
country, and the mass development of domestic tourism within regional borders should
serve as the main program for familiarizing citizens with the cultural and historical
heritage and natural resources of our country [14].

The evolve of organizational and economic mechanisms for the evolve of domestic
tourism in Uzbekistan in accordance with the requirements of modern tourism, the
implementation of scientific and practical research, the resources and opportunities sought
in the evolve of tourism are in the direction of the evolve of the field of domestic tourism
in our country [15].

In the rapid evolve of domestic tourism in Uzbekistan, it was proposed to solve 3
interests (social-economic-spiritual) and 3 policies (employment of the population,
distribution of funds, “Travel around Uzbekistan” Program) at the level of our country (
Figure 1).

The role of developing domestic tourism processes in Uzbekistan
in the socio-economic life of the country
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Figure 1. In the evolve of domestic tourism in Uzbekistan, the solution of 3 interests (social-
economic-spiritual) and 3 policies (employment of the population - distribution of funds - "Travel
around Uzbekistan" program)

The President of the Republic of Uzbekistan Shavkat Mirziyoyev specifically noted
the rapid evolve of domestic tourism in Uzbekistan in his Address to the Oliy Majlis for
2021. Our President... "In 2021, consistent reforms will be continued for the evolve of
tourism in our country, with special attention being paid to the evolve of pilgrimage
tourism and domestic tourism, as well as 1 trillion soums from the budget for the
improvement of land areas, water and road infrastructures around tourism facilities.
declared separation” [16]. This document also means that the policy and legal norms of our
country for the evolve of domestic tourism in our country have been fully developed.

The necessary foundations and legal norms for the effective evolve of domestic
tourism in Uzbekistan were created on the basis of the policy of our country aimed at the
rapid evolve of domestic tourism. One of our next important tasks was to determine the
main factors for the evolve of domestic tourism in our country [17]. Based on our

Central Asian Journal of Innovations on Tourism Management and Finance 2024, 5(7), 548-553. cajitmf.centralasianstudies.org/index.php/CAJITMF



551

conclusions based on the results of the conducted research, we should take into account
five main supporting factors for the organization and effective evolve of domestic tourism
in our Republic (Fig. 2). These basic factors work and are carried out in an integrated and
connected manner [18].

' ™y
Good level of information of the population on
tourism and domestic tourism
' ™
Preparation of domestic tourism enftrepreneurs
/ Basic factors \ ; <
implementing the Establishment of tourist companies
development of L specializing in domestic tourism )
domestic tourism =~
according to the legal- Creation of services and products of domestic
normative tourism in accordance with the requirements
foundations of the of all socio-economic strata of our people
developing of national
Ktourism of Uzbekistaly = <
Creation of domestic tourism infrastructures

A

Figure 2. Basic factors that implement the evolve of domestic tourism in Uzbekistan

One of the most important factors in the development of domestic tourism services
and processes is the level of information and data received by the population about the
tourism infrastructure and the domestic tourism sector. In our time, when the
development of our time is associated with information and data, the effective
development of all sectors and types of tourism must rely on reliable and operational
information sources [19]. Secondly, it is the training of entrepreneurs in the domestic
tourism sector. Tourism is based on entrepreneurship and will continue to be so. The third
factor is the creation of tourist companies and tourist organizations specializing in the
evolve of domestic tourism, which is inextricably linked with the previous factor of
entrepreneurship [20].

Another important factor in the evolve of domestic tourism should be paid attention
to, that the services and products of domestic tourism are suitable for all economic strata
and age groups of our people, and the creation of opportunities for families of different
socio-economic levels of our people to purchase these tourist services and products. and
we must introduce tourist products and tourist services that meet such requirements to the
domestic tourism market [21].

It is known that not taking into account the demographic factor affecting tourism
and the lifestyle conditions of the population seriously affects the evolve of domestic
tourism. The population's lifestyle conditions factor includes:

1. Growth of the culture of welfare of the population.
2. Changes in the composition of consumer spending.

3. We should take into account the increase in free time when determining the price
of domestic tourism services [22].

According to the legal and regulatory basis of the evolve of national tourism of
Uzbekistan, the basic factors that implement the evolve of domestic tourism are closely
connected with each other, according to the stages of occurrence, the first factor supports
the second factor, and the creation of all factors It ensures the organization and evolve of
domestic tourism in Uzbekistan. As shown in Figure 2, their creation represents a unique
time and stage [23].
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